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Bachelor of Business Administration

BBA (GENERAL) Semester — |

Course Code UBOLMIBBAOL Title of the Course | M Icr0 Economics for
Management |
Total Credit of Course 04 Hours Per Week 04
Course 1. To understand the meaning, scope, nature and basic concepts of microeconomics
Obijectives: for building a strong foundation in economic analysis.

2. To analyze the laws, determinants and shifts of demand and supply and understand
the process of price determination through market mechanism.

3. Tointerpret different types of demand elasticity, their measurement methods and
managerial applications in real-life business scenarios.

4. To examine consumer behavior and equilibrium through indifference curve
analysis, marginal rate of substitution and budget line concepts.

5. To study cost and revenue structures, short-run and long-run cost curves and
economies of scale essential for managerial decision-making.

Course Content

Unit Description Weightage*
(%)

Fundamentals of Microeconomics
e Robbins’ Definition of Economics
e Paul Samuelson’s Growth Definition of Economics
1. e Meaning, Scope, Nature and Importance of Microeconomics 20%
e Difference between Microeconomics and Macroeconomics
e Basic Concepts: Goods and Services, Utility, Marginal Costs and
Marginal Benefits, Equilibrium, Price and Value
Demand and Supply Analysis
e Law of Demand and its Exceptions
e Determinants of Demand
2. e Change and Shift in Demand Curve 20%
e Law of Supply and its Exceptions Determinants of Supply
e Change and Shift in Supply Curve
e Market Mechanism and Price Determination




Elasticity of Demand
e Price Elasticity of Demand: Meaning, Types, Uses, Determinants
e Measurement of Price Elasticity: Total Outlay, Point, Arc and
3. Percentage Methods 20%
e Income Elasticity of Demand: Meaning, Measurement, Types, Uses
e Cross Elasticity of Demand: Meaning, Measurement, Types, Uses
e Advertising Elasticity of Demand: Meaning, Measurement and Uses

Consumer’s Behavior

e Consumer Surplus (Ordinal Approach)
4 ¢ Indifference Curve: Meaning and Properties 0%
e Theory of Marginal Rate of Substitution (MRS)
e Budget Line: Concept and Shift in Budget Line

e Consumer’s Equilibrium through Indifference Curve and Budget Line

Cost and Revenue Analysis
e Cost Concepts: Fixed Cost, Variable Cost, Total Cost, Marginal Cost
and Average Cost

5. e Short-Run and Long-Run Cost Curves 20%
e Revenue Concepts: Total Revenue, Marginal Revenue and Average
Revenue

e Economies and Diseconomies of Scale

Teaching- Lecture Method, Interactive Discussion, Graphical and mathematical tools,
Learning problem solving, Group activities, ICT Integration, Project Work and
Methodology | presentation Self Learning Encouragement, Evaluation and feedback.

Internal and / or External Examination Evaluation

Sr. No. Details of the Evaluation / Exam Pattern 50 I\/ég/:; y 25 'Vz;'j‘/g( y
1 Class Test (at least one) 15 (30%) 10 (40%)
2 Quiz (at least one) 15 (30%) 05 (20%)
3 Active Learning 05 (10%)
4 Home Assignment 05 (10%) 05 (20%)
5 Class Assignment 05 (10%)
6 Attendance 05 (10%) 05 (20%)
Total Internal (%) | 50 (100%) 25 (100%)
End Semester Examination (%) | 50 (100%b) 25 (100%)

Course Outcomes: Having completed this course, the learners will be able to

1. Understand basic microeconomic concepts and differentiate between micro and
macroeconomics.

Analyze market demand and supply and predict price movements.

Interpret different types of elasticities and their managerial applications.

Evaluate consumer behavior using indifference curve analysis.
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Define and apply cost and revenue concepts in business decisions.
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Digital Resources:

e SWAYAM: Microeconomics Principles — https://swayam.gov.in
e NPTEL: Principles of Economics — https://nptel.ac.in

e Khan Academy Microeconomics — https://www.khanacademy.org/economics-
financedomain/microeconomics

e NCERT eBook: Introductory Microeconomics — https://ncert.nic.in

e YouTube: Mankiw’s Microeconomics Lectures (Search online)
e Apps: Unacademy, Byjus — NEP-aligned Microeconomics Content
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