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Course e Understand the significance, objectives, functions, forms of
Objectives: corporate communication, and distinguish between myths and

realities of communication using the 7Cs framework.

e Analyze the nature and stages of negotiation, identifying key
strategies and factors that influence successful negotiation
outcomes.

e Demonstrate appropriate assertive behavior by applying principles
of interpersonal communication, behavior types, and rights.

e Evaluate the effectiveness of written communication by identifying
key characteristics, common problems, and comparing traditional
and electronic writing formats.

e Design strategies to develop emotional intelligence by integrating its
types, scope, and psychological correlates into personal and
professional communication.

Course Description
Unit Description Weightage
1. Corporate Communication: An Overview 20%
e Introduction
e Importance of Corporate Communication
e Objectives & Functions of Corporate
Communication Forms of Corporate
Communication
e Myths and realities of Communication
e 7Cs of Communication (Completeness, Conciseness,
Consideration, Concreteness, Clarity, Courtesy &
Correctness)




Negotiation Skills

Introduction

Nature of Negotiation

The Need for Negotiation
Factors affecting Negotiation
Stages in the Negotiation Process
Negotiation Strategies

20%

Assertiveness

Introduction

Types of Behaviour

Nature of Assertiveness

Types of Assertiveness

Assumptions and Rights in Interpersonal
Communication

20%

Written Communication

Introduction

Characteristics of Written Communication

Objectives of Written Communication

Written Communication Process

Communication Problems of Writers

Tips for Improved Writing

What is E-writing? Difference Between Traditional and
Electronic Writing

20%

Emotional Intelligence

Nature and Significance of Emotional Intelligence
Scope and Types of Emotional Intelligence
Correlates of Emotional Intelligence

Strategies to Enhance Emotional Intelligence

20%

*Units will have the same Weightage in the evaluation as suggested in the course outline.

Teaching- Lecture, class discussion, case study, seminars, problem solving and
Learning students presentation based learning methodology adopted for teaching
Methodology all units in this course.
Evaluation Pattern
Sr. No. Details of the Evaluation Weightage
1. | Internal Written Examination 20%
2. | Internal Continuous Assessment in the form of Viva-Voce, 10%
Quizzes,
Seminars, Assignments, Attendance
3. |End Semester Examination 70%

* Students will have to score a minimum of 40 (Forty) Percent to pass the course.




Course Outcomes: Having Completed this course, the students will be able to

1.

Understand the importance, objectives, functions, and effective practices of corporate
communication using the 7Cs.

2.

/Analyze various negotiation situations by identifying influencing factors and applying
appropriate strategies.

3.

Demonstrate assertive communication by recognizing behavior types and applying
interpersonal rights and assumptions.

4.

Evaluate written communication for clarity, effectiveness, and correctness, and
differentiate between traditional and electronic writing.

5.

Create a personal development plan to enhance emotional intelligence using suitable

psychological and behavioral strategies.
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On-Line Resources available that can be used as Reference Material

> https://www.studocu.com/da/document/copenhagen-business-school/corporate-

communication/foredragsnoter/lecture-notes-all-lectures-corporate
communication/730409/view
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